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MeayHapoaHaa nporpamma noAroToBKM cneunanmnctoB B 061actu
ynpaBaeHua NpeanpuaTUAMU, afpecoBaHHas LUMPOKOMY Kpyry nL,
3aUHTEPECOBAHHbIX B NOJIYYEHUN MEXKAYHAPOAHOIO ANNOMA C LEeNbio
yCcnewHoro NnpoAaBuKeHna busHeca 1 KapbepHOro pocrTa.




Mpenogasatenu n3s ®paHuymmn n Poccumn, npoweawmne otbop kommccum ISC Paris.
Mecto peanusauum nporpammbl: AAMNO MITY «lopn3oHT», MarHMTOropck.
AncTtaHUMOHHOEe 0byyeHune, OYHble BU3HEC-TPEHUHTN.

Cra)xuposka Bo ®paHuum (onoaHUTENIbHAA onuua).

A3bIK 06yueHua: pycckui.
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